
AIGA TOLEDO
PORTFOLIO 
REVIEW 
DAY 2009
hosted by Madhouse

For over 15 years, Thomas Gilmore has built 
a background in the strategy, design and 
implementation of consumer packaged goods 
innovations and initiatives. Currently Director  
of Brand Strategy with RGI, Inc. in Cincinnati,  
Tom collaborates with account and creative teams to 
develop branding and promotional strategy and create 
opportunities for both new and existing clients.

Throughout his career, Tom has delivered the best 
possible level of creativity, service and leadership  
for a variety of consumer products and clients, 
including Procter & Gamble, Kroger, Dole, Lowe’s, 
Tyson, Heinz, AT&T, Valvoline, and Pfizer.

Tom studied design and communication at Bowling 
Green State University, where he earned a BFA  
in Graphic Design in 1992. He is committed to  
lifelong learning through intellectual, creative  
and personal growth. 

As a member of the Adjunct Faculty with the School 
of Fine Arts at Miami University and as an industry 
partner with University of Cincinnati’s MS-Marketing 
Capstone program, Tom is a strong supporter of the 
next generation of design and branding professionals.

In his spare time, Tom enjoys spending time with his 
wife and three young children, as well as serving  
on the AIGA Cincinnati sustainability committee and 
the board of his children’s USA Swimming club.

April 18th
9:00am–4:00pm
Student Portfolio Review Day
Registration Fee:

AIGA Student Members:

Pre-register by 4/11/09: $20

After 4/11 and Walk-ins: $30

BGSUGD Alumni Lecture Series, 
featuring Tom Gilmore
Bowen Thompson Student Union Theater (Rm. 206)

Bowling Green State University

Free admission, open to the public

April 17th
6:00–7:30pm

you &

Join us for a day of portfolio reviews, breakout 
sessions, a recent grad Q&A roundtable discussion, 
and a kick-off lecture with Tom Gilmore.

Gain exposure to professionals in the greater Toledo 
area. Expose your work to graphic designers working 
and teaching in the field for evaluation and feedback.
Improve your personal network through exposure 
with professionals from across Ohio that work in the 
field and know the current job market.

Registration/Check-in: 9–10am
Kick-off Lecture: 10–11am
Reviews: 11am–4pm
In addition, educational breakout sessions on a variety 
of relevant topics will be held throughout the day!

All class levels are welcome (recent grads too!).
Please visit http://toledo.aiga.org for more info. 

Event location:
Madhouse
1215 Jackson Street,  
Toledo, Ohio 43604
419.873.0538

toledo.aiga.org

www.madmadmad.com

art.bgsu.edu/graphicdesign

Student non-members:

Pre-register by 4/11/09: $30

After 4/11 and Walk-ins: $40 


